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Abstract 
The advent of E-commerce opens an opportunity for fostering an environment that promotes the globa/
isation of markets throughout the world, especially those in developing countries /ike Indonesia. The 
importance of trust as a key facilitator of E-commerce is increasingly being recognized in academic and 
practitioner communities. However, empirical research in this area has been overwhelmed by 
contradictory conceptions of the trust construct, while inadequate attention is paid to the influence of 
trust constructs on E-commerce development in different cultural environments and settings. It is, 
therefore, the aim of this paper to address the gap by providing an exploratory study on the influence of 
trust to Ecommerce development in Indonesia. A series of paired sample t-tests were carried out to 
determine whether there was any significant difference between levels of confidence (or any significant 
difference in the expected problems) between Indonesian and non-Indonesian websites. 
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The advent of E-commerce opens an opportunity for fostering an environment that promotes the 
globa/isation of markets throughout the world, especially those in developing countries /ike Indonesia. The 
importance of trust as a key facilitator of E-commerce is increasingly being recognized in academic and 
practitioner communities. However, empirical research in this area has been overwhelmed by 
contradictory conceptions of the trust construct, while inadequate attention is paid to the influence of trust 
constructs on E-commerce development in different cultural environments and settings. It is, therefore, 
the aim of this paper to address the gap by providing an exploratory study on the influence of trust to E-
commerce development in Indonesia. A series of paired sample t-tests were carried out to determine 
whether there was any significant difference between levels of confidence (or any significant difference in 
the expected problems) between Indonesian and non-Indonesian websites. 
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INTRODUCTION 
Electronic commerce (E-commerce), as one of the most expeditious achievements in Information 
Technology, is causing fundamental changes in way business is conducted. The rapid growth of E-
commerce signals the advantages that E-commerce may offer to businesses. These advantages include 
diffusion of information, development of new technologies, the promotion and sales of products and services, 
and collaboration between those in a supply chain (Plant, 2000). E-commerce also opens an opportunity in 
fostering an environment that promotes the globalisation of markets throughout the world, especially those in 
developing countries like Indonesia. 
The importance of trust as a key facilitator of E-commerce is increaSingly being recognized in academic and 
practitioner communities. In E-commerce transactions, the consumers' perception of the business legitimacy 
and trustworthiness are critical, since transferring trust from the physical world to the electronic version is a 
process that requires an adequate trust infrastructure (Gritzalis and Gritzalis, 2001). However, empirical 
research in this area has been overwhelmed by contradictory conceptions of the trust construct, while 
inadequate attention is paid to the influence of trust construct on 6-commerce development in different 
cultural environments and settings. It is, therefore, the aim of this paper to address the gap by providing an 
exploratory study on the influence of trust to E-commerce development in Indonesia. The aim of this study 
was to determine whether Indonesian E-commerce users had differing levels of confidence of Indonesian 
web-sites as compared to international web-sites. The paper is organised as follows: section 2 introduces 
some issues that affect E-commerce in developing countries (through a literature review). Section 3 
highlights the methodology chosen for this study. This paper then presents the result and findings of the 
exploratory survey in section 4. The conclusion and address for future research are presented in section 5. 
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